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Fact Sheet: GoCreative 2016 

 

GoCreative 2016 is a student-led campaign to foster creativity among students. It was 

developed as part of the Class “Steps to Creativity” at the University of St. Gallen.  

The Campaign 

 The campaign encourages students to explore new ways of seeing the world, breaking free of 

the traditional socio-cultural status quo. The campaign aims to create a community interested in 

developing their creativity. The project’s core is a website1 that explains the purpose of the campaign, 

and challenges students to take creative pictures. The challenges are created in such a way as to 

promote new, and original, ways of understanding the world by perceiving familiar objects and 

linguistic and social concepts in unfamiliar ways. Being targeted at students, the GoCreative 2016 

campaign uses the social media platform Instagram to publish and collect submissions under the 

hashtag #gocreative. Participating students learn that perception is often limited by mental models, 

and that they can break free from them. To this end, they are encouraged to take pictures, effectively 

practicing creative skills. 

The idea behind it 

 The idea behind the project is to target cognitive skills, understood to be one of the components 

of personal creative skills2. The purpose of the project is threefold: Practice creativity (1), teach 

students the theory behind creativity (2), all this while having fun in a supportive and creative 

community (3). 

 The challenges set in the campaign raise awareness of one’s mental models3. First, 

participants are encouraged to realize how their perception is formatted by language, biology or culture 

(e.g. a smile makes you think automatically of a human smile or you naturally simplify nature’s 

diversity). They are encouraged to imagine new ways of perceiving, and capture these in a picture. In 

                                                      
1 http://bit.do/gocreative  
2 Amabile, T. M. (1983). The social psychology of creativity: A componential conceptualization. Journal of 

personality and social psychology, 45(2), 357. 
3 Kofman, F. (2001). Metamanagement, la nueva conciencia de los negocios.Tomo I, principios, Editorial 

Granica, México. 
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a second step, the video and campaign encourage the participants to challenge all mental models and 

concepts, changing their view of life and reality.  By promoting new ways of perceiving and expressing 

this perception, the GoCreative 2016 campaign allows students to reach new creative heights. Their 

creative ideas will no longer be limited by their mental models. There are multiple challenges available 

to practice those creative skills. 


